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COURSE DESCRIPTION 

This course provides an overview of the importance of international business and 
trade in the global economy and explores the factors that influence success in 
international markets. Students will learn about the techniques and strategies 
associated with marketing, distribution, and managing international business 
effectively. This course prepares students for postsecondary programs in business, 
including international business, marketing, and management. 
 
 

 

 



OVERALL EXPECTATIONS 

1. Business, Trade, and the Economy 

By the end of this course, students will: 

1. demonstrate an understanding of terminology, concepts, and basic business 
communication practices related to international business; 
 
2. analyze the impact of international business activity on Canada’s economy; 
 
3. demonstrate an understanding of how international business and economic 
activities increase the interdependence of nations. 
 
2. The Global Environment for Business 

By the end of this course, students will: 

1. analyze ways in which Canadian businesses have been affected by globalization; 
 
2. demonstrate an understanding of the factors that influence a country’s ability to 
participate in international business; 
 
3. assess the effects of current trends in global business activity and economic 
conditions. 
 
3. Factors Influencing Success in International Markets 
 

By the end of this course, students will: 

1. analyze the ways in which cultural factors influence international business 
methods and operations; 
 
2.assess the ways in which political, economic, and geographic factors influence 
international business methods and operations; 
 
3. identify and describe common mistakes made by businesses in international 
markets; 
 
4. evaluate the factors currently affecting the international competitiveness of 
Canadian businesses.



4. Marketing Challenges and Approaches, and Distribution 
 

By the end of this course, students will: 

1. assess the challenges facing a business that wants to market a product 
internationally; 
 
2. compare the approaches taken by various companies to market their products 
internationally; 
 
3. demonstrate an understanding of the logistics of, and challenges associated with, 
distribution to local, national, and international markets. 
 
5. Working in International Markets 
 
1. analyze the ways in which ethical considerations affect international business 
decisions; 
 
2. assess the working environment in international markets; 
 
3. demonstrate an understanding of the process for crossing international borders 
as it relates to international business. Outline of Course Content 

 

Unit One – Business, Trade, and the Economy    25 hours 

(Online components: 17 hours; Offline components: 8 hours) 

 

Topics include: define the basic terminology of international business; describe key 
concepts related to international business and globalization; use information 
technology for a variety of purposes related to international business; demonstrate 
effective use of business communication techniques; identify Canada’s major 
trading partners and locate them on a map; evaluate the benefits and draw-backs of 
international trade for Canada; describe how the state of Canada’s economy affects 
international businesses operating in Canada; explain how Canada can attract 
foreign investment; identify the types of international businesses; describe ways in 
which international business activity develops interdependence among nations; 
describe the effects of barriers and obstacles to international business activity; 
explain how and why Canada’s major international business relationships have 
evolved over time. 
 



Unit Two – The Global Environment for Business    25 hours 

(Online components: 17 hours; Offline components: 8 hours) 

 
Topics include: compare the characteristics of a multi-national enterprise 
participating in global business with those of a Canadian company focused on 
domestic business activity; analyze ways in which the workplace, occupations, the 
nature of work, and working conditions in Canada have changed as a result of the 
growth of a global economy; analyze how, in an era of globalization, consumer 
choices and attitudes affect Canadian business decisions; describe, drawing on 
information from a variety of sources, including the Internet, the impact technology 
has had on the international business environment; demonstrate numeracy skills by 
converting a variety of international currencies to Canadian dollars; identify the 
factors that affect foreign exchange rates; describe, drawing on information from a 
variety of sources, including the Internet, international agreements and 
organizations that have influenced global business activity and describe Canada’s 
involvement in them; analyze the rationale for, and the impact of, Canadian 
government initiatives and policies relating to international trade; explain, drawing 
on information from a variety of sources, including the Internet, how Canadian and 
international companies, industries, and markets are being affected by increased 
global business activity; identify and analyze international business trends and their 
influences on companies, industries, and career opportunities in the global 
economy; assess, considering factors such as markets, financing, and labour, how 
trends in the global marketplace have changed the ways in which an individual 
might run a business; explain how globalization creates the need for standardization 
of products, services, and processes. 
 
Unit Three – Factors Influencing Success in International Markets 25 hours 

(Online components: 17 hours; Offline components: 8 hours) 

 

Topics include: describe the modifications made to goods and services to adapt 
them to the cultures of other countries; describe the challenges an international 
company may encounter with regard to ethics, values, language, and business 
practices in the various countries in which it operates; explain how the global 
market has affected consumer demand; evaluate the advantages and disadvantages 
in both developed countries and developing countries with regard to business 
opportunities; explain the impact that geography and political and economic 
systems have on international business; describe the roles corporations can play in 
the setting of international and domestic policy; identify, drawing on information 
from a variety of sources, including the Internet, common mistakes made by 



companies when entering foreign markets; identify and describe the problems that 
some companies have experienced when exporting goods and services; explain why 
some Canadian businesses enjoy success in a variety of international markets while 
others do not; explain how Canada’s cultural diversity contributes to its competitive 
success in international business; explain how changes in the value of the Canadian 
dollar can affect business opportunities; describe Canadian companies that are 
leaders at the international level and industries in which Canadian companies have 
had international success, and analyze the reasons for their success; compare the 
sources of Canada’s current major imports and the destinations of its major exports.  
 
Unit Four – Marketing Challenges and Approaches, and Distribution    25 hours 

(Online components: 17 hours; Offline components: 8 hours) 

 

Topics include: identify the types of products that trade freely into and out of 
Canada and those that are restricted in their movement; analyze the legal, political, 
and financial challenges a company faces in getting a product to different markets; 
explain the importance of understanding consumer differences when marketing 
globally; identify market-entry strategies used by companies for entering foreign 
markets; describe, on the basis of online investigation, the ways in which 
information and communication technology influences global marketing strategies; 
compare marketing approaches taken by companies in different foreign markets; 
compare the logistics of delivering a product to a local, a national, and an 
international market; describe the key factors that influence the ways in which a 
company may deliver its product to an international market; compare the 
advantages and disadvantages of different modes of transportation for distributing 
a product to different world markets; identify, drawing on a variety of sources, 
including the Internet, information to facilitate the import/export process.  
*Given as a course culminating activity worth 10% of the final mark.  
 
Unit Five – Working in International Market (Taught Throughout Course)  10 hours 
(Online components: 7 hours; Offline components: 3 hours) 

Topics include: identify the types of products that trade freely into and out of 
Canada and those that are restricted in their movement; analyze the legal, political, 
and financial challenges a company faces in getting a product to different markets; 
explain the importance of understanding consumer differences when marketing 
globally; identify market-entry strategies used by companies for entering foreign 
markets; describe, on the basis of online investigation, the ways in which 
information and communication technology influences global marketing strategies; 
compare marketing approaches taken by companies in different foreign markets; 



compare the logistics of delivering a product to a local, a national, and an 
international market; describe the key factors that influence the ways in which a 
company may deliver its product to an international market; compare the 
advantages and disadvantages of different modes of transportation for distributing 
a product to different world markets; identify, drawing on a variety of sources, 
including the Internet, information to facilitate the import/export process.   
 
Assessment and Evaluation 
The assessment techniques used in this course are Assessment as, for and of 
Learning.  Their purpose is to provide students with opportunity for engage into 
self-directed ongoing learning, consistent student and teacher communication, 
consistent teacher monitoring of student-learning and the instructional strategies 
have been successful in facilitating the acquisition of the skills described in the 
Ministry of Education’s curriculum expectations for each unit.  Assessment tools 
include but are not limited to: 

Group and individual presentations; story writing assignments; quizzes and written 
tests; organization of binders; student-teacher conferences; formal/informal 
teacher observation and on-going verbal feedback; oral presentations; instructional 
videos and independent work.  

70% of the grade will be based on assessment for and of learning tests, quizzes and 
assignments evaluated throughout the course (term work). 

30% of the grade will be based on evaluation in the form of an examination and/or 
project (summative evaluation). 

Term work (70%) 

Knowledge and Understanding              20 % 

Thinking and Inquiry                                 20 % 

Communication                                         15 % 

Application                                                 15 % 

Final Evaluation (30%) 

Culminating Activity    10% 

Summative Evaluation    20 % 

 

Assessment for Learning (Growing Success) will implement the use of diagnostic 
assessments to determine the students’ readiness skills for the ensuing lessons and 
skills required.  Formative assessments, including frequent informal question and 



discussion during class, will take place in an ongoing and frequent manner to assure 
students’ are acquiring and practicing skills. 

Assessment as Learning (Growing Success) will be monitored to ascertain that 
students’ are developing the ability to self-correct and to determine individual skills 
that are required for success and in determining individual learning styles. Students 
are provided with adequate time and resources to engage in individuated practice 
and learning of the materials.  

Assessment of Learning (Growing Success) will be done upon completion of units 
and course to convey the success of the students’ achievement of the content and 
concepts learned. 

Teaching/Learning Strategies 

• Binder checks 

• Cooperative learning groups 

• Direct teaching/Socratic method 

• Graphic organizers 

• Think/pair/share 

• Worksheets 

• Individual practice of questions 

• Viewing and responding to videos 

• Questionnaires, Ticket out the Door 

• Oral presentations 

• Independent and group research projects 

• Note-taking 

• Mini-whiteboard activities 
 
Resources 

• Textbook: International Business: Canada and Global Trade (Nelson 2003)  

• Supplementary teaching materials: worksheets organized by teacher. 
 

Websites: 

• Changes in Canada’s Global Business: 
https://www.youtube.com/watch?v=aIcYGQ0r8uc    

 

• International Trade Organizations: 
https://youtu.be/OoPPEKKusdg?list=PL2wta0FZXhS5gslbrpqdJYhXWqqT_Z7uJ 

 

• Assessing Global Political Risk: http://globaledge.msu.edu/ 

https://www.youtube.com/watch?v=aIcYGQ0r8uc
https://youtu.be/OoPPEKKusdg?list=PL2wta0FZXhS5gslbrpqdJYhXWqqT_Z7uJ
http://globaledge.msu.edu/

