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COURSE DESCRIPTION 

This course introduces students to the world of business. Students will develop an 
understanding of the functions of business, including accounting, marketing, 
information and communication technology, human resources, and production, 
and of the importance of ethics and social responsibility. This course builds a 
foundation for further studies in business and helps students develop the business 
knowledge and skills they will need in their everyday lives. 



OVERALL EXPECTATIONS 

1. Business Fundamentals 

By the end of this course, students will: 

1. demonstrate an understanding of how businesses respond to needs, wants, 

supply, and demand;  

2. compare types of businesses;  

3. demonstrate an understanding of ethics and social responsibility in business;  

4. demonstrate an understanding of the benefits and challenges for Canada in the 

field of international business. 

2. Functions of Business 

By the end of this course, students will: 

1. explain the role of production in business;  

2. explain the role of human resources in business;  

3. demonstrate an understanding of sound management practices in business;  

4. demonstrate an understanding of the importance and role of marketing in 

business;  

5. demonstrate an understanding of the importance and role of accounting in 

business;  

6. demonstrate an understanding of the importance and role of information and 

communication technology in business. 

3. Finance 
 

By the end of this course, students will: 

1. demonstrate an understanding of income and spending issues facing individuals 

and businesses;  

2. demonstrate an understanding of how banks and other financial institutions 

operate;  



3. demonstrate an understanding of effective investment practices;  

4. analyze the role and importance of credit in personal and business finance. 

4. Entrepreneurship 
 

By the end of this course, students will: 

1. describe characteristics and skills associated with successful entrepreneurs and 

demonstrate an understanding of the contributions to Canadian business of 

selected entrepreneurs;  

2. analyze the importance of invention and innovation in entrepreneurship. 

Outline of Course Content 

 

Unit One – Business Fundamentals      27.5 hours 

(Online components:  19 hours; Offline components: 8.5 hours) 

Topics include: describe the concepts of, and conditions that affect, supply and 
demand; explain how needs and wants create opportunities for business; compare 
the ways in which different industries, sectors, and competitors address similar 
consumer needs and wants; compare forms of business ownership; identify the 
different types of businesses; explain why a person or group of people would 
choose to establish one type of business rather than another; identify the different 
business structures adopted by international business ventures; explain the 
concepts of ethics and social responsibility as they apply to business; describe the 
impact of business on the local community; assess ethical dilemmas in the 
workplace; explain controversial business issues from a local, national, and 
international perspective; explain the potential benefits and social costs of 
international business for domestic and foreign partners; explain the barriers and 
obstacles to conducting international business for domestic and foreign partners; 
identify Canada’s major imports and exports; identify Canada’s major trading 
partners and trade agreements; describe the business etiquette and culture of 
other countries. 

 

Unit Two – Functions of a Business      27.5 hours 

(Online components: 19 hours; Offline components: 8.5 hours) 

Topics include: – identify the factors involved in production; explain the steps in the 
production process; describe ways in which companies can improve productivity; 



describe the functions of human resource management; identify key employability skills; 
identify the rights and responsibilities of employees and employers; describe a variety of 
business career paths; describe the role of management in business; describe how 
different management styles can influence employee productivity; explain the 
importance of ethical behaviour with respect to employees, the environment, and 
communities; demonstrate business teamwork skills to carry out projects and solve 
problems; explain the role and the impact of marketing; identify the four Ps (product, 
price, place, and promotion) and the two Cs (competition and consumer) of marketing 
and apply the concepts by developing a strategy to market a good, service, or event; 
compare the advantages and disadvantages of the major types of advertising; design an 
advertisement appropriate for a specific good, service, or event; identify and describe 
different types of marketing research tools; design and implement, using appropriate 
tools, a marketing research plan for a good, service, or event, and produce a report on 
the results; define basic terms used in accounting; describe how accounting procedures 
contribute to the success of a business; create and analyze simple balance sheets and 
income statements; define basic terms used in information and communication 
technology; explain how information and communication technology affects the 
functions of a business and how it affects employability at various levels of skill; use 
information and communication technology for a variety of business purposes. 

Unit Three – Finance        27.5 hours 

(Online components: 19 hours; Offline components: 8.5 hours) 

Topics include: distinguish between types of personal income; identify the factors 
that need to be assessed in order to make effective purchasing decisions; 
demonstrate financial-planning skills and produce a business or personal financial 
plan, using appropriate software; identify the major financial institutions in 
Canada; evaluate the products and services offered by major Canadian financial 
institutions; identify trends in Canadian banking and financial services; compare 
personal banking needs with commercial banking needs; compare the benefits of 
saving with those of investing; describe various types of investment alternatives 
available to individuals and to businesses; assess the factors that will affect the 
value of investments over time; explain the advantages and disadvantages of both 
consumer credit and business credit; describe the process of establishing a credit 
rating and applying for and obtaining credit; calculate the total cost of a variety of 
loans. 

Unit Four – Entrepreneurship          27.5 hours 

(Online components: 19 hours; Offline components: 8.5 hours) 

Topics include: – describe the characteristics and skills often associated with 
successful entrepreneurs at the local, national, and international level; analyze 
their own entrepreneurial strengths and interests; describe the lives and 



accomplishments of a variety of Canadian entrepreneurs; describe and evaluate 
either their own or an existing idea for an entrepreneurial endeavour in their 
school or community; describe how entrepreneurs discover opportunities in 
people’s needs, wants, and problems; describe a variety of Canadian inventions 
and innovations, including Aboriginal inventions and innovations; explain how 
innovation has affected a variety of goods and services over time.  

Assessment and Evaluation 
The assessment techniques used in this course are Assessment as, for and of 
Learning.  Their purpose is to provide students with opportunity for engage into 
self-directed ongoing learning, consistent student and teacher communication, 
consistent teacher monitoring of student-learning and the instructional strategies 
have been successful in facilitating the acquisition of the skills described in the 
Ministry of Education’s curriculum expectations for each unit.  Assessment tools 
include but are not limited to: group and individual presentations; story writing 
assignments; quizzes and written tests; organization of binders; student-teacher 
conferences; formal/informal teacher observation and on-going verbal feedback; 
oral presentations; instructional videos and independent work.  

70% of the grade will be based on assessment for and of learning tests, quizzes and 
assignments evaluated throughout the course (term work). 30% of the grade will 
be based on evaluation in the form of an examination and/or project (summative 
evaluation). 

Term work (70%) 

Knowledge and Understanding              20 % 

Thinking and Inquiry                                 20 % 

Communication                                         15 % 

Application                                                 15 % 

Culminating Activity     10% 

Summative Evaluation     20 % 

Assessment for Learning (Growing Success) will implement the use of diagnostic 
assessments to determine the students’ readiness skills for the ensuing lessons and 
skills required.  Formative assessments, including frequent informal question and 
discussion during class, will take place in an ongoing and frequent manner to 
assure students’ are acquiring and practicing skills. 

Assessment as Learning (Growing Success) will be monitored to ascertain that 
students’ are developing the ability to self-correct and to determine individual 



skills that are required for success and in determining individual learning styles. 
Students are provided with adequate time and resources to engage in individuated 
practice and learning of the materials.  
 
Assessment of Learning (Growing Success) will be done upon completion of units 
and course to convey the success of the students’ achievement of the content and 
concepts learned. 

Teaching/Learning Strategies 

• Binder checks 

• Cooperative learning groups 

• Direct teaching/Socratic method 

• Graphic organizers 

• Think/pair/share 

• Worksheets 

• Individual practice of questions 

• Viewing and responding to videos 

• Questionnaires, Ticket out the Door 

• Oral presentations 

• Independent and group research projects 

• Note-taking 

• Mini-whiteboard activities 

 

 

Resources 

• Textbook: The World of Business 5th Edition – Jack Wilson, David Notman, 

Lorie Guest (Nelson 2007).  

• Supplementary teaching materials: worksheets organized by teacher.  


